
 

Welcome  
to Wed  

Welcome to WED, a unique, hands-on wedding 
planning experience designed to educate, inspire and 

empower couples. Featuring unfiltered content and 

honest guidance from some of the nation’s top 
wedding industry professionals. We will demystify 

planning myths and give couples the real knowledge 
needed to bring their vision to life. 

>   Expert Panelists + Learning Sessions

>  Powerhouse Wedding Industry Speakers    

>  Luxurious Guest Experiences

>   Inspiring Creative Spaces 

>   Delicious Food, Cocktails

>   And so much more  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Artist for Humanity EpiCenter, 
Boston, MA 

Wedding planning  
shouldn’t be stressful. 

Let’s fix it together. 

Your  
Partnership  

Guide 



Congrats! 
You are a Game Changer  

WHAT TO EXPECT 
Thank you for partnering with us to change the way wedding planning is done, 
for the better. We are thrilled to have you onboard as a sponsor, speaker or 
panelist. WED is truly like no other event in the industry, with the goal to bring 
the couples needs to the forefront. It is your authentic, unfiltered guidance 
that makes this event so unique.  You can expect real conversations, real 
couples and a real good time.  

PRE-WED 
Leading up to WED, you will be assigned a WED liaison who will let you know 
exactly what materials are needed from your brand/company and when.  We 
are excited to highlight your involvement, so please adhere to deadlines to 
ensure we can promote your brand as much as possible! We will be sending 
out monthly update emails for both guests and sponsors/speakers/panelists 
with all of the fun things happening at WED 2019! 

DURING WED 
On the event day, our Wed liaison will ensure you know exactly where to be 
and when. Please see the Social Media Guidelines below to see how you can 
promote your involvement and your content during the event.  

AFTER WED  
We will share photos & video to celebrate your participation! We will also be 
sending a thank you email and survey to all attendees to ensure couples feel 
an authentic connection to WED.  The Pocket Guide will also be housed online 
for couples long after the event.  



 

LET’S SOLVE THE PROBLEM 

As a WED sponsor, you are a leader in changing wedding planning for the 
better. We are excited for you to provide a real experience that solves a 
problem.  Let’s brainstorm together to understand what these couples need, 
and how your company can help in a unique way, a way they would never 
expect.  

YOUR ACTIVATION  

We are excited to work together to build a creative space that will surely 
connect your company and WED guests  Your WED liaison will  set up a time 
for you to chat with our team, so we can truly understand your needs and 
brainstorm your ideal space together.  We will provide your company with 
the space specifications for activation, and discuss your installation needs. 
Please remember - no “tables”that read expo-style. Your space should  be 
something that is active, fun and engaging. 

For Sponsors



 

For Speakers & Panelists 

A COLLECTIVE PLATFORM 

We are excited to educate, inspire and empower couples - and put their 
needs at the forefront.  You are truly an industry disrupter, working to create 
this collective platform for knowledge sharing with us. In addition to the 
below, please see our Social Media Guidelines section on ways to to 
promote  your involvement at the event. 

SPEAKERS 

We cannot wait to hear what you have in store for the audience! We are 
excited for you to share your wealth of knowledge and empower WED 
couples. If you are participating as a stand-alone speaker, you will be 
required to provide speaking materials and presentation ahead of time to 
your WED liaison one month prior to the event for approval.  Your WED 
liaison will reach out to review topic and timing guidelines.  

PANELISTS 

Panelists will not be required to prepare graphics or speaking materials as it 
will be more of a roundtable discussion forum, led by our MC. Your WED 
liaison will contact you leading up to the event on the questions you may 
expect  to hear, so you can best prepare.   



 

CONTENT  

Unlike a traditional advertorial booklet you may find at traditional 
conferences, the content inside this pocket guide will be integrated natively, 
reading more like a magazine’s editorial section rather than a series of ads.  

Pocket Guide Sponsors will develop their own content, showcasing their 
expertise in a way that provides value for couples.  This pocket guide will 
become the couples go-to resource to write notes from sessions at WED and 
to use use for months afterwards. Examples of the kind of tone and content 
we are looking for:  

*Tips for curating the ultimate wedding playlist 
*Preparing for your first bridal appointment 
*5 Ways to tie in philanthropic design elements 

This should not be a sales pitch, but rather an informative guide for couples. 
Please keep the tone neutral and informative, and not advertorial.  Consider it 
your way to solve a problem you hear from your couples all the time. We have 
done a lot of research on what couples wish they would have known, so please 
feel free to contact us regarding content ideas.  

NEEDS 

Please draft the content for the WED Pocket Guide with the agreed topic by 
1/15/2019 and send to experiencewed@gmail.com. 

Please include a selection of 2-4 photos of your work with photographer 
credits. WED will select 1-2 photos to complement the copy.  

Pocket Guide Specifications

https://www.instyle.com/weddings/curate-perfect-wedding-music-playlist
https://junebugweddings.com/wedding-blog/what-to-do-before-your-first-bridal-appointment/
mailto:hello@thewedexperience.com
https://www.instyle.com/weddings/curate-perfect-wedding-music-playlist
https://junebugweddings.com/wedding-blog/what-to-do-before-your-first-bridal-appointment/
mailto:hello@thewedexperience.com


WED Social Media Guidelines 

We are thrilled you have chosen to partner with WED as a speaker, panelist or 
sponsor. First and foremost, we understand your social media content is a 
reflection of your professional brand, and we want to support and honor that. 
We hope this event opens up new business opportunities for your brand, while 
increasing awareness of your expertise. 

We want to give you the creative liberties to promote your participation, and to 
use Instagram as a platform to champion the mission of WED in a way that 
feels authentic to you. We hope all our partners will collectively drive 
attendance and interest in this unique event - and you’re an important part of 
that effort!  

To help, we’ve summarized some of the key messages we’re communicating to 
potential attendees and the wider community, with sample Instagram captions 
(as we know how hard it can be to find the words for each post). 

KEY MESSAGES 

 • Most wedding planning information is wildly inaccurate. Couples 
underestimate their budget by 40%, spend over 250 hours planning and 
are more confused and stressed than ever before.  

 • WED is a hands-on wedding planning experience that will educate, 
inspire and empower attendees to create a celebration that is all their 
own.  

 • The event will bring together professionals from every corner of the 
wedding industry, including destination wedding planners, top 
photographers, sought-after venues and creative artists.  

 • Attendees will enjoy a day packed full of unfiltered guidance from some 
of the country’s top wedding industry professionals, plus luxurious guest 
activities, delicious food and cocktails.  



 

CONTENT RECOMMENDATIONS 

 • Share photos of your own work, with a caption previewing what panel 
you’ll be speaking on or leading, and what attendees can look forward to 
learning. Build anticipation amongst your followers! Include a call-to-
action to join us at @thewedexperience  

 • Ask questions in your posts to incite curiosity. For example:  

 ◦ We’re thrilled to be participating in WED, a hands-on #weddingplanning 
experience this coming March in Boston. We’ll be sharing the stage with 
some of the most talented creative pros we know in this industry to 
offer couples real, unfiltered wedding planning guidance. So, tell us - 
what’s one misconception you’d like us to clear up? Are you struggling 
with budget or design concepts? Comment below and RSVP for this 
great event by heading to @thewedexperience 

 • Share a behind-the-scenes experience from celebrations past, 
connecting it to the kind of advice you may be offering attendees at WED  

 • Create excitement about the event itself:  

 ◦ Did you know most couples underestimate their wedding budget by 
about 40 percent? We will be @thewedexperience in Boston on Sunday, 
March 31, talking about [Insert your topic/panel discussion here]. Will we 
see you there?  

 ◦ WED is a fun, hands on experience that will help couples cut through all 
the misinformation that’s out there and plan the wedding they are 
envisioning.  It’s all happening in Boston on Sunday, March 31. Get your 
tickets @thewedexperience  

 

WED Social Media Guidelines 



 

EXAMPLE HASHTAGS 

#bride, #weddingplanner, #weddingphotographer, #bridalfashion, 
#realwedding, #weddingtrends, #bridestyle, #weddingday, #bostonbride 
#bostonweddings #weddinginspo, #bridetobe #bostonevents 
#newenglandwedding #newyorkwedding #capecodwedding 
#destinationweddingphotographer #bridetobe #weddingplanning #design 
#eventpros 

WED will be promoting our speakers and sponsors leading up to the event. We 
may choose to showcase photos of your work, previews of your content and re-
share your own social media posts. Please fill out the sponsorship form with 
your liaison and include a schedule or notification of your own plans to post to 
social media so we may repost or highlight your content. 

SOCIAL MEDIA REFERENCES 

 • Website: http://www.experiencewed.com/  
 • Instagram: @thewedexperience 
 • Hashtag: #wed2019 

DAY-OF PROMOTION IDEAS 

They day of the event is the perfect time to engage your audience, whether they 
were able to attend the show or not. Consider: 

 •  Polling your audience for questions they want answered;  
 • Posting videos of the event to your story with helpful soundbites from 

experts at the event; 
 • Posting photos from the event to show your participation, tagging our 

sponsors and fellow panelists/speakers (will be provided ahead of time).  

WED Social Media Guidelines 

http://www.experiencewed.com/
http://www.experiencewed.com/


www.experiencewed.com 

Inspire,  
Alleviate Stress 
 & Enjoy the Party 

See you at  
#wed2019 

e: hello@experiencewed.com 
    @thewedexperience 

mailto:hello@experiencewed.com
mailto:hello@experiencewed.com

